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FC Basel drives MAN

M

AN to become official partner
to Swiss League Champions
and UEFA Europa League
participant FC Basel 1893. As of the
2015/2016 season, MAN is officially
partnering the current and 18-time Swiss
League Champions FC Basel 1893, with
a provision of a new MAN Lion’s Coach
team bus.
“FC Basel 1893 is a successful club with a
long tradition and an ideal platform for our
involvement in the Swiss football scene.
In Germany, its home market, MAN has
been an active football sponsor for several
years and we would now like to adapt this

great deal of experience in the field of team
buses. In future, our team will be clearly
visible as it travels across Switzerland
and Europe comfortably and safely in the
new red and blue bus,” says Dr. Bernhard
Heusler, President of FC Basel 1893.

strategy for Switzerland, based on our
commitment to FC Basel,” said Marcus
Gossen, Managing Director of MAN Truck
& Bus Schweiz AG.

MAN is also official partner to the German
Bundesliga football clubs FC Bayern
München, Borussia Dortmund, Borussia
Mönchengladbach, VfL Wolfsburg, FC
Augsburg and Hamburger SV. It also
partners the current French champion,
Paris Saint-Germain.

“We are delighted to have been able to
acquire a partner like MAN that offers a

Hyundai Motor’s mobile artwork inspires tourists

H

yundai Motor's hosted an
inspirational campaign in six
of the world’s most exciting
cities, encouraging tourists to share their
special memories of iconic locations. More
than 55 million tourists were encouraged
to engage with the inspirational artwork
that is displayed on transport carrying
visitors to top global tourist attractions
in Istanbul, New York, Mexico City,
Barcelona, Paris, and Singapore, making
Hyundai a ‘travel mate’ for tourists’ most
precious moments.
In Istanbul, New York and Mexico City,

from a distance. For example, in New York,
the famous Manhattan skyline is visible
alongside Hyundai Motor’s message: 'Take
a step back. There is more of New York to
be seen'.

buses and trams carry stunning optical
illusions echoing the vibrant cities, to inspire
memories for tourists and locals alike. The
creative mosaic artwork is composed of
hundreds of tiny Hyundai logos, which
form each city’s iconic skyline when viewed

Meanwhile in Barcelona, Paris and
Singapore, travellers receive the intriguing
message 'A New Experience Awaits'. In these
cities, an eye-catching design adorns public
transport in major tourist spots to introduce
the recently launched compact SUV, the
all-new Tucson, with buses displayed as
gift-wrapped boxes delivering the newly
unveiled car to iconic places.

VDL chief voted ‘Bus Builder of the Year 2015’

W

im van der Leegte, President
& Chairman of the Board
of VDL Groep, based in
Eindhoven, was presented with the
‘Bus Builder of the Year 2015’ Award
for his exceptional services to the bus
industry at Busworld fair
in Kortrijk (Belgium).
Wim van der Leegte also
won this personal Award
in 2003, which is seen as a
reward for all the effort put
in over the past few years
by VDL Groep’s buses and
coaches division under
the name of VDL Bus &
Coach. Unfortunately
Mr. van der Leegte was
unable to receive the
Award in person and he
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was represented by Rémi Henkemans,
Director of VDL Bus & Coach. Wim
sent the following message on video: “It
is a great honour to receive this Award.
Although it is a personal Award, I would
like to dedicate it to all our employees

at VDL Bus & Coach. We have every
confidence in the future of VDL Bus &
Coach and winning this Award is a great
added bonus.”
Rémi Henkemans added: “We are
continually innovating.
We recently introduced
the new Futura doubledecker, which can be
admired at our stand at
Busworld. We have also
made great progress in the
area of sustainable public
transport. We are very
proud of our Citea Electric,
which is already being
deployed by our customers
in several countries.”

Text: Rob Van Dieten - rob@fleet.ie

